
Client:  Heatwave Interactive (Platinum Life)

Campaign Type/Description: Advertorials and display ads

Campaign Duration: 6 weeks

Issue:  The client wanted to reach an urban audience for 
their Platinum Life social game that was being released.  
The game is web based and could be played on their own 
domain as well as on Facebook.  Because of this they 
wanted to attract an audience who was familiar with social 
gaming.

Solution:  Black Web Media created a 6 week Social 
Gaming series for Heatwave that included advertorials (1-2 
per week) that included tips on how to move to different 
levels of the Platinum Life game.  In addition we also used 
the Social Gaming series that we created to feature 
background information on the company and the company’s 
founders.  Lastly, we incorporated general news on the social 
gaming industry as well as how one would go about starting 
a business in the billion dollar industry.

Results:  Accompanied with the Social Gaming series the 
display ads performed extremely well garnering a 
.83% CTR on average with CTR ranging from .6%-1.5% 
throughout the campaign.
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